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MESSAGE
New year gree ngs to all readers of Tex le and Apparel industry Entrepreneurs, Professionals,
Consultants, Academicians, Industry Associa ons and Students through the OGTC Newsle er, January
2019 edi on.
I take this opportunity to applaud the publishers on having established this knowledge sharing and
exchange pla orm in the domain of Tex les and Apparel. The le er has been evolving con nually to be
what it is today. As we all embark on the 2019 journey with much enthusiasm, I would like to share our
plans in AEPC, for the year here with you today.
Following a somewhat ﬂuctua ng 2018 for the Indian apparel export industry and the global markets,
AEPC is ready to strengthen the country's leadership posi on in world apparel exports, to accelerate
expansion of our na ons presence and our global reach. We are planning to work on forward-thinking
mission and innova ve approaches and campaign, which perfectly match our ambi on to supply topquality clothing and accessories around the world.
Combining our strengths, I have no doubt that we will reach new heights of success in the development
and manufacturing of well-designed and innova ve fashion products. AEPC looks forward to oﬀer its
Buyers worldwide a structured apparel manufacturing des na on in India, based on modern
manufacturing prac ces in its world-class compliant ver cally integrated produc on facili es.
We are also conﬁdent that our new partnerships and alliances will act as an important launch-pad to
improve our market presence and professionalism on one hand and workplace prac ces and gender
equality, on the other. I am certain this will bring posi ve results in the nearest future, adding
signiﬁcant value for our customers and stakeholders.
I look forward to hearing back from you with new ideas, strategies and your roadmaps for 2019 and
beyond at chairman@aepcindia.com.

Best wishes for a Happy 2019!
Regd. Oﬃce: A-223, Okhla Indl. Area Phase-I, New Delhi - 110020, CIN:U74899DL1978NPL008877
Phone: 011-40501798, Website: www.aepcindia.com
Head Oﬃce: Apparel House, Ins tu onal Area, sector-44, Gurgaon - 122003, Haryana, India,
Phones: +91- 124-2708000-003, 2708109/ Fax: +91 – 124-2708004, 2708008
Email: chairman@aepcindia.com Website: www.aepcindia.com
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MANAGING CHANGE – CONTD.

PMS Uppal
President, OGTC

Due to ever-changing consumer expecta ons and the
compe on in the global economy, the science of
organiza onal change is itself constantly changing and
evolving. The human element of change management may be
one of the most diﬃcult to navigate because people do not
inherently like change or adjust to it well.

There are two major kinds of organizational change; change imposed by circumstances and
change that is planned and adopted to encourage growth or improvement.
Navigating the bumpy waters of change can be difficult, but it doesn't have to be if you plan and
prepare accordingly. That's where implementing an effective change management process can
help - luckily, there are plenty of options available. With the overabundance of frameworks and
models available to guide and educate on change management practices, it may be difficult to
find a perfect fit for our type of business but certain basic principles will always be critical.
Communication is the "golden thread" that runs through the entire practice of change
management. Identifying, planning, on boarding, and executing a good change management
plan is dependent on good communication. There are psychological and sociological realities
inherent in group cultures. Providing clear and open lines of communication throughout the
process is a critical element in all change modalities. The methods must have transparency and
two-way communication structures that provide avenues to vent frustrations, applaud what
is working, and seamlessly change what doesn't work.
Resistance is a very normal part of change management, but it can threaten the success of a
project. Most resistance occurs due to a fear of the unknown. It also occurs because there is a
fair amount of risk associated with change. Anticipating and preparing for resistance by
arming leadership with tools to manage it will aid in a smooth change lifecycle.
As much as change is difficult and even painful, it is also an ongoing process. Recognizing
milestone achievements is an essential part of any project. It's important to recognize the
success of teams and individuals involved. This will help in the adoption of both your
change management process as well as adoption of the change itself. And, like the need for
resources and data, this process is only as good as the commitment to measurement and
analysis.
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UPSKILLING IS NECESSARY
FOR A FUTURE-PROOF WORKFORCE
The need of the hour, indubitably, is to focus on futuris c skills that will be
relevant in the job landscape of tomorrow. While educa onal
ins tu ons have a signiﬁcant role to play in nurturing these skillsets into
new graduates, the need for upskilling exis ng employees is a
responsibility that must be shouldered by organiza ons.

R.C. KESAR
Director General, OGTC

The mindset of Indian consumers has changed drastically. They no longer want the same things they
wanted five or ten years ago. Companies, even in traditionally slow-changing industries such as
manufacturing, have had to evolve quickly to keep up with the consumer demands. There is a need for
professionals with not just the skills, but also the kind of growth mind-set that can rapidly adapt to this
dynamic.
The Indian HR landscape is continuously needed to transform its processes in line with the changing times.
The talent landscape has changed incredibly in the past couple of years. With on-demand outsourcing
becoming a prominent aspect of business operations, managing the talent requirement has become
extremely challenging for HR teams. How does one differentiate between talent and skills, ability and
capability? These are the kind of questions that HR professionals really need to ask themselves right now.”
Continuous learning at the workplace as a critical aspect of remaining relevant in the ever-evolving
business landscape. Organizations really need to look deep into their own internal processes to identify
what's changing, and at what speed. They need to re-evaluate what technology is changing in today's world
and how that change affects their operations.
“Skills which are currently much sought-after might not even be relevant, even two years down the line. HR
teams must have the right strategy and the right mind-set to adapt to the speed of this change. They need
to become partners who can help accelerate the digital journeys of their employees.”
HR professionals need to ensure long-term value by creating a culture of constant learning within their
organizations. The need for nurturing futuristic talent, within a workplace that offers growth opportunities
led by upskilling, is reiterated unanimously across the industries.
The biggest challenge for established companies is how to manage their transformation and to set the
foundation for the new generation of professionals. I feel that, given how dynamic the new-age business
ecosystem is, organizations should aim to stop reducing their attrition rates. It may also be useful to bring in
new blood at regular intervals, as it helps in getting new perspectives and capabilities.
Enterprises will have to nurture digital proficiencies within their workforce through upskilling and
reskilling.
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INTERNATIONAL CONFERENCE ON APPAREL AND HOME TEXTILES
TH
HELD ON 8 SEPTEMBER 2018
CONFERENCE THEME: CREATION OF TEN MILLION JOBS IN APPAREL SECTOR
DOUBLE THE INDUSTRY'S SIZE AND ANOTHER TEN MILLION JOBS WILL BE CREATED
ORGANIZED BY: AEPC & OGTC

CONFERENCE HIGHLIGHTS
Apparel manufacturing industry in India today is
witnessing a sea change amid several impacting
factors – domestic as well as global. Growing
competition due to internal and external factors
have led to deliberations on areas that need to be
focused on for continued growth of the industry.

INAUGURAL SESSION
Mr. R. C. Kesar, Director General, OGTC welcomed
the dignitaries Speakers and delegates of the
conference. He highlighted the agenda of the
theme “Creation of Ten million Jobs in Apparel
Sector- Double the Industry's Size and Another Ten
Million Jobs will be created” and explained how the
theme addresses the challenges in the apparel
segment.

In order to provide a common platform to the
industry experts and Government bodies to address
the aspects which are being faced by the companies
that is hindering the growth of apparel industry in
India, Okhla Garment and Textile Cluster (OGTC)
hosted International Conference on Apparel and
Home Textiles (ICAHT) 2018 on 8th September, 2018
in New Delhi with the theme “Creation of Ten
million Jobs in Apparel Sector-Double the Industry's
Size and Another Ten Million Jobs will be created”.
The conference highlighted the challenges
prevailing in the segment with a special emphasis
on the role of people & technology play in the
development of an organization.

SESSION 1: PRESENTATIONS
Session Chairman: Mr. Prashant Agarwal, Joint
Managing Director, Wazir Advisors
Speakers:
1. Building Resilient Organizations for Smart
Manufacturing
Mr. Deepanshu Sharma, Ex-Microsoft & Dr. Suruchi
Mittar

The event was attended by industrialists,
manufacturers, and garment industry professional
(mid and high level management), research
institutes and government representatives. The
speakers and delegates shared their views about
the current status of the segment, challenges being
faced and discussed the initiatives that are required
to take this sector ahead. The conference was
divided into two sections; presentations and
workshops on production, merchandising and
human relations.

2. Framework for Evolving from Traditional to
Smart Factories
Mr. Jagdish Ramaswamy, Chief Digital Officer &
Head- Business Excellence, Hindalco Industries Ltd.,
Aditya Birla Group
3. U S A Process Improvement through
Automation and Digitalization
Mr. Ram Sareen, Head Coach- Founder, Tukatech,
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Mr. Prashant Agarwal, initiated the conference by
welcoming the dignitaries and giving a themed
presentation on “ Manufacturing Competitiveness
as the Sole Mantra for High Growth and Job
Creation”, who spoke about the core values that
lead to manufacturing excellence. He set the tone of
the conference by emphasizing how India can reach
its potential by 2025 and what factors can be
adopted by manufacturers to achieve
Manufacturing Excellence for Supply Chain,
Manufacturing & Marketing. He emphasized the
amalgamation of Manufacturing Excellence &
Smart Factories by outlining the features, scope and
advantages of Smart Factory in the Textile &Apparel
Industry. He urged the industrialists to think from a
fresh perspective for having better outputs rather
than focusing on small inputs.

the competition in terms of productivity,
affordability and creativity. She was then followed
by
Mr. Deepanshu Sharma, who continued the
presentation by quoting examples of companies like
Apple, General Motors, Starbucks etc. and how
these companies are resilient and smart in terms of
people, process & technology. He presented various
options in Smart Technology like 3D printing,
Robotics, RFID, IoT, Artificial Intelligence etc.and
their application to reduce TAT, improve yield,
enhance quality and customer experience. He then
shared his idea on Smart Processes of Agile
manufacturing, Environmental sustainability and
product customization. Further, he talked about
Smart Human Resources which form the foundation
of Smart Manufacturing and their association which
will lead in weaving the new jobs in the industry.

D r. S u r u c h i M i t t a r h i g h l i g h t e d t h e
accomplishments attained by the apparel industry
and how we need to evolve with the change in
fashion and technology. She emphasized the
increasing demand and how can we fortify against

Mr. Amit Agarwal Presenting Momento
To Mr. Deepanshu Sharma
Mr. Jagdish Ramaswamy focused on aligning
digitalization to business strategy and performance
improvement which will lead better asset
maintenance, improve quality and customer
centricity. He focused on the hierarchy of data usage
to move towards process digitalization and trends
of digitalization in sales & marketing which will lead
to smart actions which are cognitive and are
without human intervention. He also highlighted
the Operations Digitalization and how it can
improve performance through real time data. He
also gave an illustrative example of how to use data
to improve plant production consistency suing
digitized process audits & on time availability of
information.
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SESSION 2: PRESENTATIONS
Session Chairman: Mr. Sudhir Garg, Joint Secretary
& Additional Development Commissioner, Ministry
of MSME, Government of India
Speakers:
1. Product to Productivity- Data Driven Decision
Making on the Shop Floor
Mr. Samath Fernando, Chief Information Officer,
Hirdaramani Group Sri Lanka
2. Using Smart Technologies to Produce Faster,
Better and Cheaper

Mr. Karan Jain Presenting Momento
To Mr. Jagdish Ramaswamy

Mr. Imal Kalutotage, Chief Executive Officer, n-Cinga
Innovations Pvt. Ltd., Sri Lanka

Mr. Ram Sareen started his presentation by
focusing on the change in technology and how it is
changing the face of the industry. He highlighted
that for the fashion world, Industry 4.0 is not just
about speed, it's about agility and ability to adapt
quickly. Talking about the challenges for technology
to fit into Indian market he highlighted that the
lifestyle, demand, timing and good fit are necessary
to satisfy the consumers as well as the buyers.
Mr. Ram Sareen explained good fit by illustrative
pictures of body forms & video of Lulusar, Pakistan
and focused on a zero difference between the real
and virtual models.He explained how on-demand
manufacturing is fit for the Indian industry and how
can TukaTech help in transforming the industry's
scenario

3. Top Five Technology Disruptors in Apparel
Industry
Mr. Gunish Jain, MD, Royal Datamatics Pvt. Ltd.Mr. Sudhir Garg invited the dignitaries and talked
about the relevance of the theme which will help us
to enhance the exports share of the Indian apparel
industry on a global platform.

Mr. PMS Uppal Presenting Momento
To Mr. Sudhir Garg
Mr. Samath Fernando focused on developing
B u s i n e s s A p p l i c a t i o n A rc h i te c t u re u s i n g
Customer/Supplier Portraits and Demand/Supply
forecasting. He highlighted the 5 different layers of
Business Application Architecture namely Analytics,
integration, Infrastructure, Core E R P and
Innovation.He emphasized developing Core ERP for

Mr. Avanish Jain Presenting Momento
To Mr. Ram Sareen
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the industry which helps in managing & integrating
supply chain, order management, finance &
procurement of raw materials and inventory. The
innovation layer can be achieved by using IoT,
Robotic Process Automation and Mobility for
merchandising, warehouse, and supply chain. He
stressed upon creating a data-driven culture by
investing in technology, integrating with new
applications like FastReact, TukaTech etc.,
standardizing the KPIs and using big data analytics.

Mr. Akshay Kapur Presenting Momento
To Mr. Imal Kalutotage
Mr. Gunish Jain started an interactive session by
talking about the disruptive happenings around the
world since its existence and how these disruptions
have helped in creating the current world we are
living in today. He emphasized the fact that every
disruption is a way for opportunity for the
disruptees to create some new disruption which can
change the world.He stressed on the new
opportunities that the apparel industry should
focus on i.e. usage of free energy like solar & wind,
the virtual office, use of sensors, big analytics & how
they are shaping the industry, and the adoption of
robotics for the revolutionary change in the industry.

Mr. Sharad Duggal Presenting Momento
To Mr. Samath Fernando
Mr. Imal Kalutotage started his presentation by
explaining the connection between technology
push and market pull, which makes it a mandate to
overcome the challenges in Apparel Manufacturing
Business to reduce cost and provide continuous
improvements in productivity, efficiency & quality.
He then highlighted the process of making factories
smarter by doing root cause analysis, becoming
digitally lean and using descriptive, predictive &
prescriptive analytics. He talked about the
challenges to adopt smart factories in apparel and
how human capital & skills shortage are leading to
obtain smart factories in this highly manual labour
intensive industry. He also gave a framework for
building smart factories with the background
Industry 4.0. Further, he gave insights of his
company and how can they help the Indian apparel
sector to adopt smart factories.

Dr. Animesh Saxena Presenting Momento
To Mr. Gunish Jain
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WORKSHOP 1 (PRODUCTION):

Mr. Gunish Jain, MD, Royal DatamaticsPvt. Ltd

Session Chairman: Mr. Animesh Saxena, Neetee
Apparel LLP

Mr. Ram Sareen started his presentation by
highlighting the fact that Change is constant,
growth is optional. He cited various examples of the
history of the micro factory that have to the growth
of the industry. In 2008, Styku managed to do body
scanning & shape analysis for a better fit. In 2012,
USA based biker apparel company Voler, started to
make customized biker and cycling apparels. In
2014, T&FG, Sri Lanka, had a full-fledged system for
ultra-fast design for high fashion garments and
shorter lead times.

Speakers:
1. Process Optimization for Quality Management
& Predictive Maintenance
Mr. Jagdish Ramaswamy, Chief Digital Officer &
Head- Business Excellence, Hindalco Industries Ltd.,
Aditya Birla Group
2. Product to Productivity- Data Driven Decision
Making on the Shop Floor

In 2015 & 2017, Lulusar and Khaadi, these two
Pakistani brands are now the most iconic fast
fashion retails stores, using CAD for development
of intricate designs and reviving the craft of
handloom virtually. He emphasized what we need
to by elaborating C A D room engineering,
simplifying the process, centralizing data and
connecting associated departments.

Mr. Samath Fernando, Chief Information Officer,
Hirdaramani Group Sri Lanka
Mr. Jagdish Ramaswamy had an interactive session
with the members of the workshop where he talked
about optimizing the process on the shop floor. The
queries asked by the members of the workshop
were focused on enhancing customer experience
and how to overcome the challenges faced by the
Indian apparel industry like safety, cost of disruption
& manufacturing and quality. He delivered a
framework for achieving a digital plant & smart
manufacturing.

He stressed on the fact that for improving the
productivity we should begin reducing time at the
sample stage by computerizing the pattern room,
working with slopers & graded blocks, applying
master grading to blocks and most importantly
analyze samples products virtually.

Mr. Samath Fernando gave a detailed structure of
achieving the 5 layers of Business Application
Architecture for integration of customer PLMs,
developing interfaces for customer-supplier
interfaces & demand-supply forecast, interface
with eco-systems for customs & transport and
developing a strong system for banks & other
financial institutions. He focused on the various
problems that need to solve on the shop floor which
is degrading the quality and how can the people
help achieve better outputs.

He summated his presentation by showing a video
of Brandix & how they use TukaTech for sample
approval of VS Pink, implementation of TukaTech in
Sri Lankan companies and their impact.
Mr. Gunish Jain started the session by engaging the
audience in an activity of merchandizing by giving a
real life problem and asked the members to provide
solutions. The situation was that if an order is placed
in September with the delivery date on December,
but now the buyer wants and early delivery of the
order which is by last week of November. To solve
such a problem he quoted that the team needs to
have timely review cycles, need to prioritize our
work according to critical or important, learning
form history dealing with such situations like split
delivery or overtime, the safe space where
everyone is questionable, follow single source of
truth, document everything either manually or
virtually and most importantly anticipate from the
past.

WORKSHOP 2 (MERCHANDISING)
Session Chairman: Mr. Akshay Sahni, Director,
Wear Well India Pvt. Ltd.
Speakers:
1.

A Practical approach to Digital Merchandising

Mr. Ram Sareen, Head Coach- Founder, Tukatech,
USA
2. Dynamic Merchandising for the Apparel
Industry
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WORKSHOP 3 (HUMAN RELATIONS)
Session Chairperson: Ms. Chandrima Chatterjee,
Advisor, AEPC
Speakers:
1.
HR as an enabler to Inculcate Technology
by Wriggling out of Status Quo Comfort
Mr. V. Aswatha Ramaiah, M/S Unique Consultants,
Bangalore
2.
Change Management- Building Resilient
Organizations to move to Smart Factory
Ms. Anita Stogel, Founder, Business Coaching
Academy, Germany

Mr. Prashant Agarwal Presenting Momento
To Mr. Aswatha Ramaiah
Ms. Anita Stogel delivered a presentation on
change management and how can change lead to
digitalization in an organization. She told the
current status of our industry by highlighting
competition from chine, uncertainty about
digitization, change of legal conditions, not enough
competent people in the sector and
unpreparedness for the future. She illustrated “The
Clock” within a human, a team, a company or an
industry by highlighting the four 4 factors namely
warming, storming, norming & performing and the
steps to overcome each factor. She engaged the
members of the session by having a group activity to
explain 7 steps of Human Resources Flow- Basis,
Recruitment, Selection, Induction, Bonding, Talent
Management and Leaving. Each group needed to
define one priority step in each flow which can
contribute to the growth of the company.

Mr. Prashant Agarwal Presenting Momento
To Ms. Chandrima Chatterjee
Mr. V. Aswatha Ramaiah started his session by
explaining the hazards of status quo and
importance of people in an organization. He
explained the benefits of the adoption of
technology for the organization, the customers and
the employees, emphasizing that the employees
are the most benefitted by such a change. He
highlighted the possibilities for technology
adoption like E-Recruitment, E-Selection, Training,
E-Appraisal, ERP, E-HRM, HRIS, E-Procurement,
Electronic Payment and Demographic Data
Management. He laid down the key mantras of
adopting technology by people in an organization
that are Belief, Responsibility, Techniques and
Patience. He summated the presentation by
highlighting the components of technology
adoption in apparel industry and steps to be taken
by HR for the same.

Mr. Prashant Agarwal Presenting Momento
To Ms. Anita Stogel
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OGTC LEAN GROUP II UPDATE – DECEMBER 2018
Implementing Lean techniques help companies
improve their operational performance and
customer responsiveness and drive positive results to
the bottom line. It's not uncommon to save tens or
hundreds of thousands of Rupees by implementing
Lean techniques. Nonetheless, Lean is more than cost
savings. It is also about potential revenue generation.
Money and time that is saved and capacity recourses
that are freed up can be utilized to pursue other
revenue generating opportunities, such as creating a
new product or additional services.
OGTC in association with the Ministry of Micro, Small
& Medium Enterprises (MSME), Govt. of India's, Lean
Manufacturing Competitiveness Scheme, have been
working towards the second Lean Cluster in Delhi
NCR. OGTC together with Fashion Futures (Leading
Trainers and Consultants in the field of Fashion and
Retail) have now successfully completed the fourth
phase of this group.
nd

The project for this 2 Lean cluster is spread over 18
months, over 5 phases of equal duration. It has 9
member units namely Panorama Export Private
Limited; Saivana Exports Pvt Ltd; Fancy Fashion;
Blessings Exports; Team Krian; Instyle Retails ; Radnik
Exports; Neetee Apparel LLP & Genus Apparels Ltd.
Lean methodology and trainings are implemented
under various heads viz. 5S; Kaizen; Change over Time
(COT); Right at First Time (RFT); Standard Operating

Procedures; Reduction Repetitive Process in
Finishing Dept; Cutting Room Planning and
allocations; Autonomous Maintenance under TPM
etc.
th

The audit for phase IV was carried out from 29 –
st
31 October 2018, at the premises of each
participating member to evaluate the work done.
During the audit, some of the achievements of
phase IV highlighted are as follows:
Formation of cross audit committee and training
them on various Applicable parameters.
∙ Cross audit of first 2S and Implementation of
Shin; establishing 5S improvement charts and
up to 70% Improvement
∙ Implementation of over 20 Kaizens
∙ Implementation of AM tool as a tool for
reduction of down time 2% improvement in m/c
availability time
∙ Fine tuning the established tools and establishing
the SOPs
∙ Reduction of DHU up to 1.5% from baseline
∙ Continuous implementation of COT in other
production lines
∙ Training to the Production team for the
Autonomous Maintenance and benefit of about
2.5% improvement in M/c Availability Time
∙ Implementation of multiskilling chart and
improvement in the model line efficiency by 3%
from base line
∙ Continue with the training as per calendar
decided cover over 300 training hours
(minimum)
∙ Enhanced visibility to the management.
∙ Savings due to consistency and better decisions
based on statistical data

Team Fashion Futures with the Auditors from
QCI during the audit at Neetee Clothing
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OGTC CSR INITIATIVES
EYE CHECKUP CAMPS

M/S PEE EMPRO EXPORTS

M/S RADNIK EXPORTS

HEALTH CHECKUP CAMPS

M/S RADNIK EXPORTS

M/S ORIENT FASHIONS

CAMP FOR CHECK-UP OF BREAST CANCER FOR FEMALES EMPLOYEES
AT PEE EMPRO EXPORTS

CANCER AWARENESS CAMPS

AT M/S FIORI CREATIONS

AT M/S ORIENT FASHIONS
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OGTC CSR INITIATIVES
WORLD ENVIRONMENT & YOGA DAY CELEBRATIONS

DIWALI CELEBRATIONS

AT M/S PEE EMPRO EXPORTS

AT M/S RADNIK EXPORTS

TRAINING & EMPLOYMENT OF DIVYAANG PERSONS

SAVE EARTH

SAY NO TO PLASTIC

SHORT TALK & PRESENTATION BY THE MISS ARHANA & CLOTH BAGS DISTRIBUTION
AT M/S ORIENT FASHIONS
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EMPOWERMENT OF WOMEN WORKFORCE OF OUR SOCIETY
OGTC has vision of providing opportuni es to women in the society. Skill Development
programs for women have been ini ated & are con nuing since 15 years.
OGTC has a goal of having 80% women workforce in its factories. At present, there are 65% which
is much higher than in Industrial norms in the North of India.

PARTICIPATION AT KAUN BANEGA CROREPATI CONTEST
Mr. Avinash Kumar member of Quality Assurance Team at OGTC Member Company
M/s Orient Fashions, Gurugram unit won Rs. 50 Lakhs in the contest.

Mr. Avinash Kumar with Mr. Amitabh Bachchan
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61stINDIA INTERNATIONAL GARMENT FAIR (IIGF)
16 -18 JULY, 2018 INDIA EXPOSITION MART, GREATER NOIDA
India International Garment Fair (IIGF) was organized
in association with International Garment Fair
Association and four major Garment Exporters'
Associations Viz. Apparel Exporters & Manufacturers
Association (AEMA), Garment Exporters Association
(GEA), The Clothing Manufacturers Association of
India (CMAI) and Garment Exporters of Rajasthan
(GEAR), since 1988 with AEPC as a supporting
organization.
The Hon'ble Minister of State, Ministry of Culture
inaugurated the fair by lighting of thelamp, cutting the
ribbon and then hand-spun the yarn on charkha in the
CFB Area, IEML. During the inaugural function the
Hon'ble Minister for Culture unveiled the FairGuide of
61st IIGF/IFJAS. The inaugural function was addressed
by Hon'ble Minister of State (IC), Ministry of Culture,
Minister of State in the Ministry of Environment,
Forest and Climate Change, Minister of Khadi, Village
Industries, Textile, MSME and Export Promotion in the
Government of UP, General Secretary of BJP, UP,
Chairman, AEPC/IGFA and Vote of thanks was given by
Chairman, EPCH.

Mr. H.K.L Magu, Chairman, AEPC said, “If there is one
platform to showcase Made in India in apparel – it is
IIGF. The Fair has grown in scale and scope and
emerged as the one of the largest and most popular
platforms in Asia where overseas garment buyers can
source and forge the business relationship with India's
finest in Apparel and Fashion Accessories domain. IIGF
is an important part of the Council's strategy to
reverse the lull in Indian apparel exports in 2018-19.
The industry is targeting a 15% growth this year. With
GST stabilizing and the industry hopeful of policy
s u p p o r t fo r i m p ro v i n g t h e s e c to r ' s co st
competitiveness, a turnaround in export trajectory is
expected.”

After the inaugural function, all the dignitaries handspun the yarn on charkha and then visited the fair. Shri
Satya Dev Pachauri, Minister of Khadi, Village
Industries, Textile, MSME and Export Promotion in the
Government of UP attended the fashion show in the
Hall of No. 7.

Chairman AEPC thanked Hon'ble Prime Minister, Sh.
Narendra Modi and Hon'ble Chief Minister of Uttar
Pradesh, Sh. Yogi Aditya Nath for having declared city
of NOIDA as the City of Apparel under ODOP scheme.
This initiative will provide encouragement and
branding to the apparel manufacturing from Uttar
Pradesh.
Mr. Magu also congratulated Mr Lalit Thukral,
President, Noida Apparel Export Cluster & Convener,
RMG – U. P. Export Promotion Council, NOIDA and EAC
Chairman, AEPC for having brought this fair to this
level.
A total number of 1164 buyers and 210 buying agents
registered on the IIGF website for the 61st IIGF. 544
quality International buyers from 64 countries and
192 Buying Agents visited during three days of fair
with business potential of around US$ 184.23 million.
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ICAHT-2019
CONFERENCE ANNOUNCEMENT
TH

15 INTERNATIONAL CONFERENCE ON APPAREL & HOME TEXTILES
TH

7 SEPTEMBER 2019
AT INDIA HABITAT CENTRE, NEW DELHI
THEME: CREATION OF TEN MILLION JOBS IN APPAREL SECTOR DOUBLE THE INDUSTRY'S SIZE AND ANOTHER TEN MILLION JOBS WILL BE CREATED
Minuscule as India's garment export sector is in rela on to its poten al, it employs 17 million people. India is in a
virtuous phase of its demographic transi on and the most important priority of the government and the industry is
to ﬁnd ways to provide employment to the 10 million young people entering the workforce annually.
For crea ng more jobs in the tradi onal way the manufacturing sector has to improve the compe veness of the
tex le sector in general and apparel sector in par cular needs to be improved and we need to act fast.
India is in a virtuous phase of its demographic transi on and the most important priority of the government and the
industry is to ﬁnd ways to provide employment to the 12 million young people entering the workforce annually.
Come together have a crea ve coali on where industry and government. Industry and government working
together can alleviate many of the problems facing the industry.
A few quick facts about last year's version ICAHT 2018 of the conference:
 600 Delegates from 114 Manufacturing Units

 30 persons from consul ng ﬁrms par cipated
CONFERENCE SECT.
Okhla Garment & Tex le Cluster
B-24/1, Okhla Industrial Area, Phase II,
New Delhi-110020, Ph. (91)11- 41609550
Mr. Neeraj Pandey, (M) 9818505143
Email: ogtc@ogtc.in, ogtc@airtelmail.in
Visit us at www.ogtc.in

For further details if any contact:
Mr. R.C. Kesar, Conference Chairman
Mobile No.: 09810091812

OGTC WELCOMES NEW MEMBER
M/S Paramount Products Private Limited
ADDRESS: - A-55, Okhla Industrial Area,
Phase II, New Delhi 110020
E-MAIL: - sumit@paramountproducts.in
PHONE: - +91-9810026811
MR. SUMIT MAHAJAN
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