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Dr. A Sakthivel
Chairman
Apparel Export
Promo on Council
(Sponsored by Govt. of India, Ministry of Tex les)

MESSAGE
Apparently, the apparel industry today is greatly encouraged by the recent announcements
of major policy ini a ves by the Government of India like con nua on of RoSCTL, the
implementa on of PLI Scheme and MITRA Scheme. The industry is making all its eﬀorts to
meet the sectoral target of US$ 20 billion for apparel exports and contribute towards PM's
vision of US$ 400 billion merchandise exports in this ﬁnancial year. The merchandise
exports stood at US$ 8.5 billion during Apr-Oct, 2021 and we are “well on track” to reach
our target.
Global sen ments are very posi ve towards India and Government policies are also
favourable to our Tex le Industry.
I have been informed that OGTC has also a very ac ve cluster set up under the Cluster
Development Scheme of the Ministry of MSME. The Cluster has been working relentlessly
for the past many years in the areas of capacity building and to enhance the overall
compe veness of the garment exporters by training, networking and building strategic
partnerships across the supply chain. It is also a ma er of pride that OGTC is going ahead
with it's uns nted eﬀorts in beneﬁ ng the industry to newer heights.
I wish the core team of OGTC all the best for their endeavours in mee ng emerging
challenges and send my best wishes for publishing its Newsle er for the beneﬁt of the
expor ng community.

(Dr. A Sakthivel)
Chairman, AEPC
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MANAGEMENT POST COVID -19
We can be reasonably sure that the world will not simply
revert to the way it was before the crisis, but what will be
diﬀerent?
While it may not be possible to predict the post COVID-19
landscape, it is s ll possible to plan for it
The garmen ng business is moving towards greater professionalism.
Strengthening the overall management should be the key focus in the coming me
as they are responsible for the execu on of an organiza on's vision and strategy.

PMS Uppal
President, OGTC

The emerging issues that factories are now facing are shortage of skilled workforce, demand for fast
turnaround mes, decreasing margins, higher turnovers, and low awareness of workers regarding their
rights and responsibili es. These issues may lead to decrease in produc vity and factory performance,
The Task not only looks formidable it is more so when we have too much to do and at the same me don't
have enough talent. We need to be determined to move forward and will need to take up the issues one by
one. We may start with the middle management— not from a cost perspec ve, but from a revenue
perspec ve. to build a strong mid-management as the mid management team is the executory level
subordinate of senior management but above lower-level management and these managers are usually
supposed to break down the leader's large vision into small ac onable tasks for the lower rung to work on.
Simultaneously we need to get all the leaders away from over-managing the exis ng business and on to
business-building tasks. As companies are moving towards automa on, their focus for produc vity needs
to shi from operators to systems.
Once the ﬁrm is full of teams focused on the delivery and development agendas, CEOs will need to create
an organiza on where people can grow and learn and it should start with establishing a growth mindset.
Leaders must approach every day with a desire to learn and change, shedding the need to defend old
ways of working.
This approach will also create new career paths. Careers will be learning journeys, where talent will rotate
between delivery and development teams. Unlike the old hierarchy, which locks talent into a career lane,
the learning organiza on will celebrate these transi ons. When the me comes to special tasks the CEOs
will look to its best ﬂawless executers recognizing that they are the right people to challenge it and iden fy
where it needs changes.

Digital Accelera on should be priority. COVID-19
has ini ated a surge in the development and
usage of new digital technologies
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DIGITAL TRANSFORMATION IS A MUST
If there's anything the pandemic has taught businesses, it's the need to
be agile and to constantly innovate. Technology has never been more
important and it's impera ve for businesses to keep up. Companies
that try and s ck to how things have always worked are unlikely to
survive this crisis. This is certainly true of companies s ll using
outdated technology.

R.C. Kesar

An uneven response to the COVID-19 pandemic has taught us that to operate
Director General, OGTC
eﬀec vely in the presence of unan cipated crises, organiza ons need to be
agile, robust, and secure. They require the ability to seamlessly engage customers and employees in
both physical and digital domains.
It is also feared that COVID-19 may precipitate a growing divide between Asian garment manufacturers.
On the one hand, larger and more professionalized manufacturers will sustain or scaleup factory
upgrading and technological investments, allowing them to be more selec ve when picking customers.
On the other hand, some factories may be incen vized toward a renewed 'race to the bo om' to a ract
buyers that are looking to reduce costs to oﬀset ﬁnancial losses incurred during the pandemic. The
pandemic will likely accelerate the uptake and adop on of technology in the sector, especially of digital
and analy cal tools, thus enabling faster and more eﬃcient produc on among already more
professionalized manufacturers.
Moving on sophis ca on in markets will require a purposeful transi on towards greater design and
innova on inputs and a consequent demand for skilled designers and merchandisers exposed to digital
technologies. Marke ng and sales staﬀ will also increase in their propor on of the workforce in a
parallel process, so will the demand for digitally savvy staﬀ who can raise the bar of companies' online
and social media capabili es.
Digital transforma on is a must and is really all about leveraging technologies to re-invent and improve
the business. It is well known that technology is now a core strategic founda on for most enterprises
and can be a key determinant of organiza onal survival and success.
Further increased emphasis on health, hygiene, immunity and a host of other factors may also result in
totally new job roles and skills which may include digital literacy. Above all, with the migrant-labour
crisis triggered by covid-19 lockdown, the garment industry would need a mul tasking workforce,
who could undertake opera ons on not only sewing but also on new types of bonding-fusing
machines.

The new skills required to thrive in the new normal, being in short supply, would force
companies to evaluate their workforce capabili es in depth and breadth. The other skills
required for a manufacturing environment would be teamwork, communica on, decisionmaking, and problem- solving skills.
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EMPLOYEE ENGAGEMENT IN APPAREL INDUSTRY
Over the years, the Indian garment industry has added numerous automa on
technologies and produc on systems to achieve growth. However, it is now
becoming increasingly important to realise that future growth can be
achieved with the help of a mo vated workforce.
Employee engagement is the resultant of employee mo va on, employee
recogni ons and job sa sfac on. There is growing awareness amongst the
HR community to give due importance and considera on to employee
engagement which is based on a simple concept of building trust between the
employees and the employer.

Col. S. Kapoor
OGTC

An engaged employee normally focusses more on his work which leads to
higher quality and improved produc vity. This also results in no ceable reduc on in a ri on rates. An
industry desirous of inves ng in their employees must
Emphasise clear mission
Have a good feedback system in place
Give due Importance to both physical and mental health of the employee and his family members.
Give mely rewards to top performers
Conduct frequent surveys
In Industry 4.0, an employee should be able to perceive that their contribu on at respec ve levels has
impact on the produc vity, proﬁts and ROI of the organisa on. It is per nent to understand that in the
postcovid environment in which the employee who has re-joined a er considerable me of nonemployment has a diﬀerent mind set towards his job and environment — it is necessary for the HR
Managers to recognise and leverage the same for the growth of the organisa on.
Middle managers play an important role in employee engagement; they are a “bridge” between the
management and the line worker. A good middle manager will be able to convey the company's value
system to the employees and inculcate in them a sense of par cipa on for the organisa onal growth.
However, for the middle manager to play an eﬀec ve role in employee engagement they need to be
empowered with larger responsibili es and a greater sense of involvement in the higher direc on of
management.
The Apparel industry has a very large segment of women work force whose aspira ons are diﬀerent from
their male counterpart; it is important for HR Managers to iden fy and address their concerns accordingly.
A woman employee is normally less caring for hierarchical growth and instead is more willing to explore
mul ple work op ons. Another factor more characteris cally associated with women employees is their
family -- any unrest and she is willing to leave; thus, there is a need for HR Managers to ac vely work upon
women employee engagement.
In conclusion, we need to understand that a strong bond between the Management and employees along
with empowering employees followed by a fair system of rewards and recogni ons will contribute to a high
level of reten on of employees. Finally, the importance of periodic employee surveys should not be lost
sight of par cularly since such surveys help be er understanding of employee expecta ons.
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DRIVING CHANGE AND ADDING BUSINESS VALUE

Compiled by Neeraj Pandey & Pankaj Choudhary, OGTC

There's no doubt that in many organisa ons, HR has stepped up during the pandemic to play a pivotal role in
such as priori sing employee wellbeing, leading discussion on return to workplace and implemen ng plans
on future (mostly hybrid) ways of working.
Perhaps not surprisingly this has raised the expecta ons on HR from business leaders – and employees.
“Companies that increased performance throughout the pandemic invested more me cra ing clear goals
and clarifying strategy; empowered small, cross-silo teams to make decisions; spent more me on
coaching and recogni on; and adopted new collabora on technologies.”
The outcome of an analysis done by observing global inﬂuences, upcoming regulatory changes, marching
technology disrup ons, new educa onal reforms and of course, human challenges faced in this year.
The year 2020 & 2021 many experienced personal and professional loss, and all of us were pushed to our
limits. Though the ride was surely tumultuous, we overcame this stage with grace and perseverance.
So, what is in store in 2022? Will it con nue to be the same or compara vely stable? Before we embark to
provide our understanding and views on the subject, we would like to men on up front that neither we are
soothsayer nor a futurist. The Human Resource trends men oned in our ar cle are the outcome of an
analysis done by observing global inﬂuences, upcoming regulatory changes, marching technology
disrup ons, new educa onal reforms and of course, human challenges faced in this year.
As companies recalibrate their corporate strategies, greater focus should be laid on the following
impera ves:
v Innova on & Agility culture
v Transforma on in Supply Chain Model
v Environment, Social & Governance Compliance
v Sustained business con nuity
v Business opera ons in a virtual world
v Strengthening Cyber Security Defences.

The above trends may diﬀer from
country to country but with these
varia ons, the contours within which HR
leaders would have to operate in 2022
will remain largely similar.
The Human Resource func on will be
expected to deliver a mul stakeholder
delivery model to enable business to
func on eﬃciently and at the same
me, facilitate leaders to manage
virtually. In all these complexi es, HR
leaders must remain posi ve and
humane in their approach since many
colleagues look at them for cues in these uncertain mes.
It is important to men on, that trends will come and go, but the core essence of HR professionals in an
organiza on will con nue – “To build a culture of Care, Empathy and Trust”
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2021

16

(Virtual)
12 Nov 2021

THEME: ACCELERATING COMPETITIVENESS IN POST-COVID WORLD

CONFERENCE PROCEEDINGS
th

The 16 Interna onal Conference on Apparel & Home Tex les (ICAHT-2021) of Okhla
Garment & Tex le Cluster (OGTC) was held in virtual mode on 12th November 2021. Mr.
R.C. Kesar, Director General, OGTC welcomed the delegates and speakers by sta ng
that compe veness in the post covid scenario necessitated diﬀerent solu ons.He
further highlighted that new opportuni es provide a window to OGTC Members to
explore further growth in which HR will play a crucial role.
Mr. PMS Uppal, President, OGTC while delivering his keynote address highlighted the
strengths of OGTC brought about through the resolve of co-opera on and
coordina on amongst the members to grow together. Presently the market share of
China is declining but while viewing it in the context of India it is seen that the
advantage of their declining market share is being taken by Bangladesh, Cambodia &
Vietnam; this needs to be evaluated. We need to not only strengthen our supply chain
but also address the importance of HR to value add.
Challenges, he added, need to be faced by hand holding and expressed conﬁdence that the members can
build a be er future by co-opera on and coordina on. He stated that the subjects for the conference and
speakers have been very carefully selected and expressed hope that all delegates will highly beneﬁt from
the quality of presenta ons during the conference.
Mr. Prashant Agarwal, Jt. Managing Director, Wazir Advisors presented the Theme of
the conference “Accelera ng Compe veness in Post Covid World”. Mr. Agarwal
analysed the impact of covid on global apparel market and predicted that India and
China will be the best performing markets in the next 5 years. The global apparel
consump on which fell to US $ 1.31 trillion in 2020 from 1.6 trillion in 2019 is expected
to recover and touch US $ 2 trillion by 2025.
There were major aberra ons in the apparel supply chain like disrup ons due to the border closure and
resultant container shortages causing abnormal increase in freight, increase in prices of raw material etc.;
these caused uncertain es in the ecosystem which will take some more me to recover. The post covid has
seen a fast growth in casual wear category; there was a discernible in crease of nearly 28% in 2020 in US
clothing & accessories e-commerce sales; we can thus assume that in future both online and oﬄine sales in
retail will exist.
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China global exports share is reducing; in the last 5 years it has reduced from 39% to 34%. The recent
Xinjiang co on ban by USA has caused buyers migra on but manufacturers in China are preferring
imported co on ﬁbre and yarn to circumvent the problem.
Mr. Prashant shared that sustainability is taking the centre stage and becoming more relevant and therefore
brands and manufacturers are complying; it is an opportunity for industry to take lead and emerge as a
winner in this ﬁeld.
Digi sa on is gaining its due importance in the current environment. The HUGO Boss produc on facility
has networked machines, extended data analysis and ﬂexible process which makes them the largest and
most advanced high-tech factory in Turkey. Robo cs and Automa on have led to Techno labs. Industry
needs to iden fy key levers like IoT, AI, Virtual Sampling etc. which will shape the tex le industry in the
future. Mr. Agarwal highlighted how to accelerate compe veness through manufacturing excellence, skill
upgrada on and smart factory. He concluded by sta ng that the delegates will experience a ﬂow of
knowledge sharing on these topics in the sessions throughout the day.
Mr. Gunish Jain, MD, BlueKaktus chaired the ﬁrst two sessions of the day. In the ﬁrst
session there were two presenta ons; the ﬁrst presenta on on “Mechanics for Future
Ready Apparel Manufacturing” was made by Mr. Anuj George, Global Head of
Zfactory, Zilingo.

During the presenta on Mr. George analysed the basics of a factory of the future and
how to iden fy the same. Iden fying root cause of issues, strongly connected tools
with stricter rules, real me insights on a single pla orm and produc on systems
psyche anchored with the digital infrastructure are pointers to a factory of the future.
Mr. Anuj further explained the road to fast track the journey with ﬁrst analysing and
gathering right data on management performance, machine u lisa on, mo on and
cycle me measurement and therea er iden fying and narrowing the skill gaps while
retaining the right people.
The next presenta on was on“Sustainable Development Goals with focus on Circular
Economy and Climate Change” by Ms. Dina Mehta, Consultant: Materials and
Sustainability. The theme of the presenta on centred on reducing carbon footprint
and reinforcing sustainability; as per an es mate the fashion industry is responsible for
10% of global emissions.
She recommended an approach to combine own eﬀorts with others to achieve greater
success, a commitment to reduce 2000 tons of carbon equivalent in next 3 years can be
made. Most of the branded apparel customers like Nike are propaga ng 'Zero Carbon & Zero Waste' to help
protect the future of sport. There is growing focus on Circular Economy in the European Union. There is a
need for members to have a data driven approach to address impact of carbon footprint. Ms. Dina Mehta
urged OGTC to collaborate on reduc on of carbon footprint by making a sustainable target and
commitment by member industry and therea er sharing within the group for accelerated cumula ve
results.
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In conclusion, she added that each industry should approach the need for sustainability by apprecia ng the
importance it has for customers, one's dependents and the legacy one wishes to leave behind.
Mr. PMS Uppal, President, OGTC and MD, M/s Pee Empro Exports chaired the next session of a panel
discussion on “Growing Importance of role of Middle Management in Today's Compe ve Era”. The
discussion was moderated by Mr. Prashant Agarwal, M/s Wazir Advisors with eminent panellists to include
Prof. Chandan Chowdhury, Senior Associate Dean, ISB, Ms. Vasanthi Srinivasan, Professor, IIM, Bangalore,
Mr. Sarbajit Ghose, Managing Director, Laguna Clothing LLP and Mr. Surender Jain, Business Director, Wazir
Advisors.
Mr. Uppal highlighted the importance of the middle management as a vital link for the growth of the
industry. Mr. Prashant moderated the discussion and welcomed the eminent panellists. He opined that a
solu on is s ll to come on how to resolve the ideal role, challenges, training needed to have a right mix of an
ideal middle management.
Prof. Chandan Chowdhury outlined that the role of middle managers needs to change,
the percep on that they are only implementers will need to see a signiﬁcant change
wherein they should be seen to shoulder more responsibility along with the authority.
As per his apprecia on of future job roles in tex le industry, 34% will be machine
centric, 29.1% of jobs will be human centric while the remaining of 36.9% jobs will be
hybrid mix of human and machine. Prof. Chandan categorised the genera on as Baby
Boomer (those born between 1946 &1964), Gen X (born before the 80s), Gen Y (born
between 1984 & 1996) and Gen Z (born a er 1997); he added that managers need to
change their strategy of engagement while interac ng with each of the genera on people.
The role of middle level managers will remain even more cri cal during the contactless environment. He
concluded by sta ng that digital con nuity across the value chain will be cri cal and digital knowledge will
be a must for being globally compe ve and therefore in such an environment the middle level manager
role will be beyond just implementa on.
Mr. Sarbajit focused on the ground reali es related to management. The tradi onal
supply chain has been fairly unreliable. However, majority of the industry is now
looking forward to digitaliza on, quality control, eﬃcient supply chain etc. to remain
compe ve. He cited an example of growth of his own factory wherein he had hired
students from NIFT and developed a balanced middle level workforce of thinkers and
leaders along with those experienced from the ranks.
Ownership and empowerment were stressed upon and special focus on Gen Y and Gen Z employees were
nurtured which led to less a ri on. In the changing world there is a need for talent which will work
together. He concluded by sta ng that entrepreneurs should createa culture which helps fast growth in a
professional atmosphere; a good mix of Gen Y & Gen Z with experienced talent is
desirable.
Ms. Vasanthi felt that there is dis nct categorisa on even amongst middle managers
with one playing a role of coordinat or and the other as 'link pins' between the workers
and top management. She opined that the entrepreneurs are now seeing people as
assets instead of cost; this is more important in the labour-intensive garment industry.
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She analysed that skill shortage will con nue to be a reality in the coming decades. With changes in
technology and changed customer sa sfac on, it needs to be seen as to what kind of people are needed in
the organiza on and the processes we need to create along with aspira ons of the people.
She concluded by sta ng that a study of the garment industry revealed that the large workforce at the lower
& middle level do not visualise their growth to a senior manager level. We need to ques on whether our ro
lesare created in a manner which can meet the aspira ons of the people. In order to create a blend between
technology and people, it is the middle manager who can play the pivotal role of iden fying which jobs can
be automated since they work closely with the processes.
Mr. Surender Jain stated that the importance to be given to training has declined over
the years which has aﬀected the skilling of the workforce. In any organiza on the role at
each level needs to be clearly deﬁned; the senior management should set up processes
etc. while the ﬂoor / middle management should deliver. However, in this scenario we
need to understand that expecta ons can be met only when due support by higher
management is provided at the ground level. He opined that training is a speciﬁc
process in which there is crying need to train middle managers across all streams both
in technical and so skills.
Mr. Jain concluded by sta ng that in the garment industry which has evolved over the decades, changing of
mindsets of worker, supervisor and junior manager through training has to remain in focus to ensure a
viable growth. During the discussion it also emerged that a cultural change in respec ng each other's jobs
will be able to change the rigid mindsets of the worker.
Post lunch, the conference was divided into three parallel sessions on Finance, HR and Produc on,
Merchandising & Sourcing.
The Finance session chaired by Mr. Amit Agarwal, MD, M/s Genus Apparels Ltd.had
two presenta ons. He introduced the speaker and added that it is important for us to
have knowledge about various schemes / subsidies being provided by respec ve
governments so that the industry can take advantage of the same.

In the ﬁrst presenta on, Mr. Digvijay Singh, Jt. Dir, District
MSME Centre, Faridabad outlined various ﬁnancial schemes being promoted by Govt.
of Haryana. The focus was on ﬁnancial beneﬁts / incen ves schemes for MSMEs. The
Freight Assistance Scheme, Market Development Assistance Scheme, Energy
Conserva on Scheme, Water Conserva on Scheme, Assistance under ECGC Scheme
and Employment Genera on Subsidy Scheme were par cularly relevant for the Tex le
& Apparel Industry.
The second presenta on was by Dr. Prabhu Aggarwal, Vice Chancellor, Benne
University, Greater Noida on “TOC Planning – It's growing relevance”. Theory of
Constraints (TOC) is about leveraging constraints in the system to cover lead me to
increase capacity and make supply chain more eﬃcient. Mr. Aggarwal explained that
constraints are in our control and can be inﬂuenced upon since all complex systems are
inherently simple, all problems have a win-win solu on and all conﬂicts can be
11

resolved. In an organisa on it is almost impossible for an average employee to see the eﬀect of any of his
given ac on on ROI or net proﬁt.
Dr. Aggarwal recommend use of Throughput, Investment and Opera ng Expenses as opera onal measures
which could be used for measuring achievement of goals under the TOC framework. Throughput is rate at
which contribu on Rupees are coming into the organisa on while Investment includes all money ed up.
The core idea in TOC is that every real system must have atleast one constraint that limits the system from
achieving its goal. One needs to iden fy the weakest link in the organisa on and strengthen it. In the TOC
world, op mizing a subsystem would sub op mise the whole system. In conclusion, Dr. Prabhu outlined ﬁve
steps for the process of ongoing improvement as Iden fying the constraints, Deciding how to explore the
constraint, Subordina ngall decisions and procedure to exploit the constraint, Eleva ng the constraint and
ﬁnally Avoiding iner a.
The second parallel session on HR was chaired by Mr. Anil Peshawari, MD, Meenu
Crea on LLP. He highlighted the growing importance of HR in the post covid
environment. He stated that the apparel industry is set to grow par cularly in the light
of internal as well economic slowdown in China. The customers are looking towards
India to ﬁll the gap, our strength lies in Fibre to Garment availability. Thus, it is
important that our HR assumes a bigger role wherein upskilling of workers and middle
management is given due importance.
The ﬁrst presenta on in this session on “Future of Skills: Role of HR in Industry 4.0” was made by Prof.
Chandan Chowdhury, Senior Associate Dean, ISB, Hyderabad. He stated that today one is faced with a very
demanding customer who is commi ed to sustainability, respects laws of the land as well as interna onal
norms and expects visibility in manufacturing & compliance processes.Over the last four decades, the
employers are focusing on high value tasks while the repe ve tasks are reducing and therefore HR has to
play a cri cal role for upskilling and crea ng awareness on digital technologies. An Industry 4.0 in the
apparel segment needs to have a stronger customer centricity, more eﬃcient produc on process and new
marke ng and business models.
The major takeaways from the presenta on were: ·
·
·
·

Digital con nuity across the value chain will be cri cal in the contactless world.
Jobs should involve crea vity /innova on lest we are replaced by robots.
Our factories and products will be increasingly smart leveraging IIOT and Cloud.
HR Heads need to prepare their employees for the future of skills in the apparel industry.

The second presenta on tled “Contemporary HR in Post Covid Scenario” was made by Ms. Vasanthi
Srinivasan, Professor, IIM, Bangalore.
Mr. Anil Peshawari, Session Chairman in his introductory remarks spoke of the highly uncertain period
experienced by all during the covid; the gap between demand and supply chain has widened making it
more diﬃcult for the industry. He felt that in such mes, the role of HR assumed greater relevance to be able
to control the internal environment in the apparel industry where the largest raw material is human
resource.
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Prof. Vasanthi Srinivasan felt that the entrepreneur should seek more clarity rather than certainty in these
uncertain mes. She explained two perspec ves about HR, one in people management by Line Managers
and second in HRM done by HR Managers. Organisa ons need to prepare themselves on ways to func on in
the recovery mode a er the pandemic is completely over. Today is an ideal me to shed the policies,
prac ces and mind sets which could not be done in the pre pandemic era.
HR Managers need to add value to business otherwise they will become redundant soon. At the same me
an entrepreneur should analyse the manner in which his organisa on is able to emerge with resilience a er
the pandemic, if he so does, he could be termed as an Owner Entrepreneur. HR will need to reboot
par cularly since the large workforce which returned a er a gap of year or so of no work is a workforce with
a diﬀerent drive and mo va on. We need to reﬂect that the contemporary HR needs to shed some past
prac ces and take bold decisions for a growth in mind sets in the post covid scenario. The four key areas
which will need to be add ressed are: ·
·
·
·

Rethink on jobs/ posi ons
Talent planning
Talent management
Talent development

In this scenario, career development is also the responsibility of the employee irrespec ve of the size of the
organisa on; an employee needs to self-manage by comple ng assigned work in given me frame,
broadening personal skills, working on planning, punctuality, quality and reliability. As Managers we should
deﬁne / assign work for others, coach, obtain feed backand problem solving as well as building social
networks. In conclusion, she stated that as HR professionals we need to be innova ve, have the urge to
con nuously learn from other organisa ons and regularly study why things are being done the way they are
being done.
The third parallel session on Produc on, Merchandising and Sourcing was chaired by
Mr. Animesh Saxena, MD, Neetee Apparel LLP. The session comprised of three
presenta ons.

The ﬁrst presenta on by Mr. Ranjiv Kapur, COO, Triburg was on “Planning Cri calityGrowing Relevance in the New Era”. He commenced by highligh ng the reasons of
growing cri cality of planning in the new era. Planning improves proﬁtability and
deliverables; it also leads to becoming partners of choice of the Customers, Suppliers,
Employees and Stakeholders. Mr. Kapur outlined factors that the planning helps like
breaking the challenges / goals into smaller pieces, reveals strengths / weakness,
reducing risk and improving decision making. In any planning process, opera onal
goals need to be set followed by planning for Compe ve Strategies which includes
opera onal excellence, customer in macy and product leadership.
Every planning needs to have measurable metrics to be spelt out on aspects like adding customers every
month, On Time Delivery, Customer sa sfac on, PAT, Customer reten on and Quality. In conclusion he
explained the ﬁve stages while designing a work system for planning to include Ini al stage, Planning stage,
Execu on stage, Limita on stage and Rela onship management.
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The second presenta on was on “Growing relevance of Technology in improving
business in Post Covid Scenario” by Mr. Umesh Gaur, President-Asia, Tukatech. He
stated that the tradi onal methods s ll adopted in pa ern room, sewing room,
cu ng room etc. are not only ineﬃcient but costly; he added that there is a need to
adopt modern technology in compe ve market. Use of CAD system for pa ern
making minimises processes.
A proper plan needs to be made at cos ng stage, fabric booking stage as well as produc on stage. The CAD
technology helps in Pa ern Making, Grading Marker making & 3D Sample making. Another module
available is Design Editor where the garment need not be created, it can be visualised on a 3D from virtual
assets. He concluded by recommending that technology should be used as an alterna ve which will ﬁx
many problems across all ﬂoors.
The third presenta on was on “Sharing of Improvement / Achievement in respec ve
factories”. Mr. Yogendra Kumar Shakya, AGM, Industrial Engineering, M/s Pee
Empro Exports Pvt. Ltd. presented best prac ces of his organisa on in the ﬁelds of
Real me info system, Training & Skill development, Process Valida on and Tech
evalua on, Centralised R&D, Centralised planning system, On me systems in cu ng,
sewing, ﬁnishing & packaging.

Mr. Ravi Prakash of M/s Wazir Advisors discussed a case study on Quick Change Over
(QCO) model; the model aims to reduce style change over me by process reengineering. Once implemented in a factory size of 750 machines with 24
changeovers per month it achieved an average eﬃciency by 42% in the ﬁrst week
resul ng in saving of Rs. 28 lakhs in a month.
In the ﬁnal session of the Conference, Mr. PMS Uppal, President, OGTC gave his concluding remarks by
thanking the speakers for the immense knowledge shared with the delegates and also thanked the
Conference Chairman as well as Team OGTC for conduc ng the conference in a very eﬃcient manner. The
subjects covered were all encompassing; today the need is to ﬁnd solu ons which has been eﬀec vely done
by the speakers during the conference.
He added that it is now me to 'walk the talk' and assured that each subject will be appropriately taken
forward at OGTC a er discussion with the members so as to draw a road map for the next ﬁve years. He
once again thanked all the speakers and the a endees for making the conference a huge success.
Mr. R.C. Kesar, Director General in his vote of thanks, thanked the speakers and the Session Chairmen for
their professional contribu on to the conference. He also thanked M/s Wazir Advisors and the faculty of
Lady Irwin College for their support for the conduct of the conference. Thanks was also extended to OGTC
Secretariat and Hubilo team for their support. Lastly, he thanked all delegates who a ended the
conference. A special gra tude was extended to M/s Radnik Exports for all the administra ve help provided
which made the conduct of the conference possible.

Delegates who missed a ending the ICAHT-2021 can click on the link
h ps://www.youtube.com/channel/UCUVZG0mRP6iy99DF8HCV8xg

14

MECHANICS FOR FUTURE READY
APPAREL MANUFACTURING

Mr. Anuj George,
Head of Business,
Zilingo Factory
The manufacturing space of the apparel industry has changed drama cally in the last 2
years than it had changed in the last decade. There are two main contribu ng factors;
change of wholesale retailer led supply chain to a e-commerce led supply chain and the
second one being COVID-19.
Though the apparel industry was already undergoing digital transforma on, COVID-19
accelerated it much faster than it was expected.
It is now important that we have factories that are future ready, because the future is
already here.
In this talk we will concentrate on the four important mechanics of a future ready apparel
factory:
v

Connec vity

v

Speed

v

Accessibility

v

Anchoring

We will dive into these four concepts with real life and prac cal solu ons that apparel
manufacturers can use to quickly transform their factories.
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WEBINARS
ORGANISED / ASSOCIATED / COORDINATED
S.
No.

SUBJECT

ORGANISED BY

STATUS
(VIDEO RECORDING LINK)

PRODUCTION
1

Total Produc ve Maintenance (TPM)

2

5S-An Enabler for business excellence

Na onal Board for
Quality Promo on

h ps://www.youtube.com/watch?v=qqDe8GwFauw
h ps://www.youtube.com/watch?v=aWG5izqcTCA

3 Global Trend and Crea ng Value with Processing of
Manmade Fiber

The Southern Gujarat Chamber
h ps://www.youtube.com/watch?v=afeZ0nxtROk
of Commerce & Industry

4

OGTC and Ernst &
Young LLP (E&Y)

Produc on Linked Incen ves Scheme for Tex les

1

Sowtex Design Lab

MANAGEMENT
Sowtex

2

Leveraging India’s Tex le Heritage for Leadership”

NISTI

h ps://www.youtube.com/watch?v=oEguiqhyt98

3

Xinjiang Impact on T&A Industry

OGTC & WAZIR

h ps://lnkd.in/ewu5sd9r

4

India Tex. in Sri Lanka: Showcasing Colours of India

FICCI India

h ps://www.youtube.com/watch?v=GAI8SMGnwR0

5

Reboo ng Tex le & Apparel Sector – Tapping Opportuni es
through Technology Adop on & Sustainability

TA(I)

h ps://www.youtube.com/watch?v=L7OS9WYvOtU

6

'Interac ve Session with Tex le Secretary,
Ministry of Tex les, Govt. of India

Indian Chamber of
Commerce

h ps://www.youtube.com/watch?v=H6NZ9mFcxZA

7

Webinar on “RoDTEP Scheme”

FIEO

h ps://www.youtube.com/watch?v=aTyGAZGAYFg

8

Export Documenta on -Pre & Post Shipment Documents
in Exports

Drip Capital

h ps://www.youtube.com/watch?v=Jj9pqQ5_bFc

1

Transi oning to New Standards in Appren ceship - Post

HUMAN RESOURCE
FICCI

h ps://www.youtube.com/watch?v=aaAeVZAjQYE

h ps://www.youtube.com/watch?v=Z5vntP5eARs

Pandemic Scenario
2

Workshop on Labour Law 2021

Indian Chamber of
Commerce

h ps://www.youtube.com/watch?v=L-XG2NCJTgg

MARKETING

1 Trade and Investment opportuni es between India and

h ps://www.youtube.com/watch?v=SX3tZsoWdcU

Africa

2 Trade and Investment Opportuni es between India and
ASEAN region

3 India-Kuwait Trade and Investment opportuni es

h ps://www.youtube.com/watch?v=aBVlNc0xqrQ
Trade Promo on
Council of India

4 'India- UK Free Trade Agreement- linking markets with

h ps://www.youtube.com/watch?v=jJKQHN3haqw&t=383s
h ps://www.youtube.com/watch?v=P7OXqGthbuw

deepening of the e

5 Eﬀec ve Export Marke ng Strategies

Drip Capital

h ps://www.youtube.com/watch?v=sEw-f4Gvmd8

6 Webinar on How to Expand Your Business to the UK?

FICCI India

h ps://www.youtube.com/watch?v=Qo3vMUjZ70o

7 Webinar on GST Latest No ﬁca ons & Amendments

Drip Capital

h ps://www.youtube.com/watch?v=hBwjm2RaElg

QUALITY

1

Quality Management, Registra on/Cer ﬁca ons & Licenses
for Entrepreneurs/Start-ups

Na onal Board for
Quality Promo on
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h ps://www.youtube.com/watch?v=d35nX82KRa0

INDUSTRY 4.0 - SMART MANUFACTURING

1 Harnessing Industry 4.0 for India’s Development:
Opportuni es and Challenges

Ins tute for Studies
in Industrial
Development

h ps://www.youtube.com/watch?v=sxxOWWfEJFQ

SAME DAY SPARE PART (SDSP) for Apparel Manufacturing
2 Industry

NIFT

h ps://www.youtube.com/watch?v=G18uqyCtmW0

3 iSmart - The solu on to digi sing sewing workforce

NIFT

h ps://www.youtube.com/watch?v=shAZe9Wgww0

SUSTAINABILITY
Na onal Workshop: Wastewater Reuse and Water
1 Conserva on in the Tex le Industry

Centre for Responsible h ps://www.youtube.com/watch?v=xBqHh_-6EVk&t=204s
Business (CRB)

14th Virtual Quality Conclave on Accredita on Scheme for
Ground Water and Explora on & Mining Plan Consultant
Organiza on

Na onal Board for
Quality Promo on

h ps://www.youtube.com/watch?v=ns-msUXL9uM

3

Industrial Water & Eﬄuent Treatment (IWET) Webinar Series
| Season 2 | Episode 1

TA(I)

h ps://www.youtube.com/watch?v=drMnZxcfmDg

4

IWET WEBINAR SEASON-2 (INDUSTRIAL WATER & EFFLUENT
TREATMENT)

TA(I)

h ps://www.youtube.com/watch?v=8iZgN5RL8lU

2

FINANCE

h ps://www.youtube.com/watch?v=QhlrtelelXg

1

Take What You Get : Governmental Incen ves and Subsidies Indo-German Chamber
of Commerce
for Manufacturing Companies in India

2

Shipping - Formali es, Procedures & Documenta on

Drip Cap al

h ps://www.youtube.com/watch?v=rdn4dWnBK4Q

3

Transfer Pricing - Impact of COVID

Indo-German Chamber
of Commerce

h ps://www.youtube.com/watch?v=S0QJLmSylCM

4

Minimizing Banking & Forex costs for Exporters

Drip Cap al

h ps://www.youtube.com/watch?v=ybCZnS1lzdU

5

How to avail Bank Guarantee in 3 hours

The Hindu
Business Line

h ps://www.youtube.com/watch?v=bCKJA3vMNko

6

Faceless Assessment Appeals and Taxpayers Charter

TA(I)

h ps://www.youtube.com/watch?v=0y4AO8A0kqA

7

Interest Rate Risk Management on Foreign Currency

Drip Capital

h ps://www.youtube.com/watch?v=PJRf1NALsBE

8

Libor Transi on - Concept, Opera onalism & Challenges

Drip Capital

h ps://www.youtube.com/watch?v=13uqKWhfEdk

9

Webinar - Dollar Index at 100 and Crude Oil at 100! - Is it going
to be a reality soon?

Drip Capital

h ps://www.youtube.com/watch?v=b2XQ__U_DDI

10

Marine Insurance in Export-Import

Drip Capital

h ps://www.youtube.com/watch?v=Rwg2D0lWn2M

SOCIAL

1

Skilling Youth for Jobs and Entrepreneurship: India@75
and Beyond

Tex le Sector Skill
Council (TSC)

h ps://www.youtube.com/watch?v=nV5dFGb2JYE&t=174s

2

Impact of Trust and Self Discipline

Team Wellness
Mandala

h ps://www.youtube.com/watch?v=ify9Is2Uko0

3

Climate change vs trade: Securing common ground

Trade Promo on
Council of India

h ps://www.youtube.com/watch?v=_lSqVyY3s_4

4

13th Virtual Quality Conclave on Protec on of Child rights
Towards brighter future

Na onal Board for
Quality Promo on
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h ps://www.youtube.com/watch?v=L7hs_DcwKb4

OGTC ACTIVITIES
PANEL DISCUSSION ON
“XINJIANG IMPACT ON TEXTILE & APPAREL INDUSTRY”
th

OGTC organised a virtual panel discussion on “Xinjiang Impact on T&A Industry” on 24 August 2021. Discussion
was moderated by Mr. Prashant Agarwal, Partner & Co-Founder, M/s Wazir Advisors; the eminent panellist were:
Ø

Dr. A. Sakthivel, Chairman, Apparel Export Promo on
Council (AEPC)

Ø

Dr. Ajay Sahai, Director General & CEO, FIEO

Ø

Mr. Pallab Banerjee, Group President, Pearl Global

Ø

Mr. PMS Uppal, MD, Pee Empro Exports & President, OGTC

A large number of our members a ended the virtual discussion and
beneﬁ ed from the issues that emerged during the discussion.
The salient features that came up during the discussion were: ·

Ban on Xinjiang co on has impacted the Chinese garment exports.

·

This is an excellent opportunity for India to capture the market share.

·

There is need for Indian garment exporters to increase their capaci es.

·

India has an advantage over other compe ng countries because of the existence of complete value
chain.

·

India needs to focus on crea ng huge hubs like Tirupur so that buyers can trust the capacity of Indian
exporters.

·

Businesses should address the issue of absence of trained manpower which impacts produc vity and
quality of Indian products.

·

India must regulate the exports of raw material from the country.

MEETING WITH OUR AMBASSADOR DESIGNATE TO IRELAND
A delega on of OGTC met Shri Akhilesh Mishra, IFS, Ambassador
designate to Ireland, in his oﬃce on 10th September 2021. The
delega on was led by Mr. Tony Uppal, President, OGTC and
included: Ø
Ø
Ø
Ø

Mr. Animesh Saxena, Neetee Apparel LLP
Mr. Alok Jain, Indigo Cra s
Mr. Vivek Gupta, Team Krian
Col. S. Kapoor, OGTC

Mr. Tony Uppal, President, OGTC briefed the Ambassador
designate about the apparel exports by our members. Mr. Akhilesh Mishra highlighted that the Indian apparel
exporters can evaluate opportuni es to increasing their exports not only to Ireland but also use it as a gateway to
European Countries.
He also assured facilita on and help to our members to further their exports to these countries.
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NSFDC: UPSKILLING / RESKILLING PROGRAM FOR OPERATORS ON SPECIALIZED MACHINE

UNDER
PM-DAKSH YOJANA, MINISTRY OF SOCIAL JUSTICE AND EMPOWERMENT OF INDIA
IN ASSOCIATION WITH ATDC, FARIDABAD
Ms. Akarshika Uppal, Director HR,
M/s Pee Empro Exports Pvt. Ltd.
ini ated the launch of Upskilling
Program by the Ministry of Social
Jus ce & Empowerment. Under the
Upskilling Program Operators were
given training on specialized
machines to enhance and upgrade
their current skill level.

Mr. Arjun Uppal, Director, M/s Pee Empro Exports Pvt. Ltd. inaugurated the launch of
the Program. On the occasion of the Launch Program ATDC Principal and the local
media was also present. Ms. Neetu Kapoor, Principal, ATDC, Faridabad thanked the
Management of M/s Pee Empro Exports for their ini a ve and announced that the
Pee Empro Exports is the ﬁrst company in Faridabad to start this program which will
certainly help the youth to learn and upgrade their skill level which will be beneﬁcial
for both the workers and the Industry.
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ORIENT FASHIONS

TRAINING PROGRAMME ON
FABRIC CHECKING METHODS - BASED ON THE 4-POINT INSPECTION SYSTEM
AT M/S ORIENT FASHIONS EXPORTS INDIA, NOIDA

Fabric Inspec on is an integral and important part of any garment manufacturing process. Recognizing its
importance, M/s Orient Fashions Exports India, one of the OGTC member units, invited NITRA to conduct a
training programme on Fabric checking methods - Based on the 4- point inspec on system at their Noida
unit on 24th November 2021. The program was a ended by 18 par cipants consis ng of GM, Managers and
fabric checkers.
The programme was conducted with an objec ve to develop in-depth knowledge on woven and kni ed
fabric defects and 4- point inspec on system with an aim to enhance fabric inspec on capabili es of the
personnel involved in the ac vi es.
Broad topics covered during the program were as follows:

Knowledge of fabric defects arising due to weaving, kni ng and chemical processing
How to use 4-point system for fabric inspec on
Documenta on and prepara on of fabric inspec on reports
SOP for fabric inspec on
The program was conducted by highly experienced faculty of NITRA and was very interac ve in nature. The
program received very good response from the par cipants.
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OGTC CSR ACTIVITIES
SAFETY AT WORKPLACE / FIRE SAFETY AND FIRST AID TRAINING
AT NEETEE APPAREL LLP

HEALTH CHECK-UP CAMP IS ASSOCIATION WITH METRO HOSPITAL
AT M/S ORIENT FASHIONS, NOIDA

FREE MEDICAL CAMP FOR WOMEN BY GYNECOLOGIST
AT M/S WEAR WELL INDIA PVT. LTD.

AWARENESS SESSION ON REPRODUCTIVE TRACT INFECTIONS & SEXUALLY TRANSMITTED
INFECTIONS (RTIS/STIS) AT M/S PARAMOUNT PRODUCTS

21

WORLD SIGHT DAY CELEBRATION
AT M/S PEE EMPRO EXPORTS

PARTNERSHIP WITH DELHI STATE AIDS CONTROL SOCIETY (DSACS)
AT M/S PARAMOUNT PRODUCTS

INDEPENDENCE DAY CELEBRATION AT M/S PARAMOUNT PRODUCTS

FREE DISTRIBUTION OF FABRIC SHOPPING BAGS AT NEARBY VILLAGES TO AVOID USE OF
SINGLE USE PLASTIC BAGS.
BY M/S WEAR WELL INDIA PVT. LTD.

22

24

25

TECHNOLOGY UPGRADATION IN APPAREL MANUFACTURING
BY MS. SUNAINA KHANNA, M/S METHOD APPAREL CONSULTANCY

26

FINANCIAL INITIATIVES BY GOVERNMENT FOR TEXTILE AND APPAREL INDUSTRY

CA. Sachin Jindal

27

28

THE WINDOW TO ACT IS SMALL AND IT'S NOW TO
ACHIEVE A RESILIENT FUTURE!
Reﬂec on from Centre for Responsible Businesses ﬂagship annual conference, 'India and
Sustainability Standards 2021' 27-29 October 2021
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With Best Compliments from:

Panorama Exports Pvt. Ltd.
B-188, Okhla Industrial Area, Phase – I, New Delhi – 110020
Ph. No.: 011 2681 6293
GILL PACKAGING PVT. LTD.
C-92, OKHLA IND. AREA, PHASE-1,
NEW DELHI-20
PHONE- 01126818316, 9811050655

HARYANA TEXPRINTS (OVERSEAS) LTD.
PLOT NO.3, SECTOR-25, FARIDABAD
PHONE-0129-4180900

SHRI JAGDAMBA DYEING MILLS
14/5, MILESTONE, SECTOR-31,
MATHURA ROAD, FARIDABAD
PH: -0129-4127002, 4127004

K.S. TEXTILES PVT LTD
110, BHANDARI HOUSE 91,
NEHRU PLACE NEW DELHI-19
PH: -011-45355000

NEELKANTH APPARELS (P) LTD
PLOT NO-1 PRITHLA DHATIR ROAD,
VILL-DHATI, PALWAL, HARYANA
TEL-01141612717

KWALITY POLYTHREADS (P) LTD.
PLOT NO.5, GROUND FLOOR,
KILA NO.14/8/1, ESTATE OF VILLAGE KADIPUR,
SEC. 10, DISTT. GURGAON
PHONE: - 0124-4273655

JAIN NARROW FABRICS (HARYANA)
PLOT NO.880, NEAR MOBILE TOWER,
RITHALA DELHI -110085
PHONE -01127052822, 27052823

RKCO FABRICATION 
Z-1, NEW PALAM VIHAR,
NEAR BAJGHERA CHOWK
PHONE: - 9212329104

MOHAN APPARELS 
K-88/5, VEDRAM COLONY,
PALLA NO. 1, FARIDABAD
PHONE-9818800007

P4 FACILITY & MANAGEMENTSERVICE 
B-136, BASEMENT, LAJPAT NAGAR-I,
New Delhi - 110024
MOB- 9899789053, 9654415921

G.M. ENTERPRISES
756/7-8, SUBHASH MKT. KATRA NEEL,
CHANDNI CHOWK,
PH: - 011-23944116

TEX SHADOW PVT LTD
KILA NO. 23, DUDHOLA DHATIR ROAD,
VILLAGE- DHATIR, PALWAL
MOBILE NO. 9311175776

TRANSKNITS
38TH, MILESTONE BEHRAMPUR ROAD,
KHANDSA GURGAON
PH: -9811618846

H.M. MEHRA & CO.
G. T ROAD, (OPP.K.F. RESTAURANT),
KUNDLI,SONEPAT
TEL -01302219620/21
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With Best Compliments from:

Genus Apparels Ltd.
AEROLINE COURIER

MEHRA TEMPO SERVICE

(COURIER SERVICE)
41, BASEMENT, SANT NAGAR
EAST OF KAILASH, NEW DELHI - 110065
PH: 011-41623070, 9811689572

(TRANSPORT SERVICE)
MOLARBAND EXTN., BADARPUR BORDER
NEW DELHI - 110044
PH: 9811463717

MAHADEV ENTERPRISES

WORLD FASHION EXCHANGE (INDIA) PVT. LTD.

(TOUCHING, MENDING & HANDWORKS)
H.NO. 45, GALI NO. 6, SHYAM COLONY
SEHATPUR EXTN., FARIDABAD - 121003
PH: 9871010897

B-13 2ND FLOOR INFOCITY SEC-34
GURGAON, HARYANA -122001

ANUPAM TEX PROCESSOR
(GARMENT DYEING)
PLOT NO.21 DLF INDUSTRIAL AREA
PHASE 1, FARIDABAD, HR-121003
PH.NO.0129-2254393

YOGESH MENDING
H. NO.194, WARD NO.-9,
VARH MOHALLA, OLD FARIDABAD
FARIDABAD, HARYANA
PH. NO. 9911141611

WALSONS SERVICES PRIVATE LIMITED
SUSHANT TOWER,3RD FLOOR,
ROOM NO. A-307, SEC.-56,
GURGAON, HARYANA
PH. NO. 9899229938

UMED ENTERPRISES
H NO. 24, GALI NO. 2, SURYA VIHAR,
SEHATPUR, FARIDABAD
HARYANA-121003
PH. NO. 9811932766

ANIL KUMAR

VARDHMAN KNITS

(STITCHING CONTRACTOR)
H.NO.21 BHATTA COLONY-SURYA VIHAR
SEHATPUR-HARYANA-121003
PH.NO. 9810835920/9711051309

I-32, DLF INDUSTRIAL ESTATE,
PHASE-1, FARIDABAD
Ph. No. 0129 4113200

SHIVAM ENTERPRISES

SHREE JAGDAMBA KNITS PVT. LTD.
G-95 & 10S, SITE-B, NOIDA
UTTAR PRADESH-201308
PH. NO. 9811057422

(CUTTING CONTRACTOR)
HOUSE NO. 276, SURYA COLONY
SEHATPUR, FARIDABAD - 121003
PH: 9871182719
32

UMESH YARN AGENCIES

RICHA INDUSTRIES LIMITED
VILLAGE KAWNRA KHERI JASANA ROAD,
FARIDABAD, HARYANA
PH. NO. 9818862449

(YARN SUPPLIER)
4503/4, IST FLOOR, KRISHNA BAZAR
CLOTH MKT, FATEHPURI, DELHI - 110006
PH: 011-23962157/23934086

KISHMISH CRAFT

RAJEEV SALES

(GARMENT DYEING)
AKS BUILDERS, KABULPUR KHADER PATTI
PARVARISH MANJHAWALI ROAD
NAHARPAR, FARIDABAD
PH.NO. 9310015430

E-10, SANJAY COLONY, SEC-23
FARIDABAD, HARYANA-121004

MOHD FIROJ ALAM

BITTU JHA

H.NO.-811 GALI NO.-04,
RAJEEV NAGAR
DLF AREA-FARIDABAD
MOB. NO. -8595107428

(FINISHING CONTRACTOR)
K-172, VEDRAM COLONY PALLA NO.1
FARIDABAD (HR)
PH. NO. 9818607578

BIR HORIZONS

RAVI PRINTERS & STATIONERS
1B-70 A, NIT FARIDABAD
MOB. NO. -9871375914

F-79, SITE-B, INDUSTRIAL AREA, SURAJPUR,
GAUTAM BUDH NAGAR, GREATER NOIDA
UTTAR PRADESH – 201306
MOB: - 7838783856

SILVER COLLECTIONS PVT. LTD.

JUGAL KISHORE KRISHAN KANT

J-123, GF, ASHOK VIHAR,
DELHI – 110082
MOB: - 9953758351

4440, VISHNU BAZAR CLOTH MARKET
NEW DELHI -110006
MOB: - 9810060657

SCIENTIFIC KNITS PROCESSORS PVT. LTD
VILLAGE MOHLA, TEHSIL
FARIDABAD, HARYANA
PH. NO. 9873532486

SUNRISE IMPEX
1157/12, GROUND FLOOR,
GOVINDPURI, KALKAJI,
NEW DELHI – 110019
MOB: - 9810094704

PACKWELL INDUSTRIES

OBERAI & CO.

OPP. ARYA VIDYA MANDIR SCHOOL,
MILK PLANT ROAD,
FARIDABAD, HARYANA-121004
MOB: - 9811144670

SHOP NO. 11, 1179/12, TEXTILES COMPLEX,
GOVIND PURI, KALKAJI, NEW DELHI,
DELHI 110019
MOB: - 9810104975

HARRAI LACES PRIVATE LIMITED

EAGLE SILK MILLS PVT. LTD.

PLOT NO. 7, LAJWANTI COMPLEX,
14/3, MATHURA ROAD, FARIDABAD,
HARYANA 121003
MOB: - 9310230055

411 CITY CENTER
NR GOVALAKOCTROI NAKA UDHNA
MAGDALIA ROAD, SURAT, GUJARAT 395002
PH. NO. 0261-2631263
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TRIDENT CHEMICALS

CITY TEXTILE INDUSTRIES

SHOP NO.15 INDUSTRIAL AREA,
OPPOSITE WHIRLPOOL, NEW INDUSTRIAL TOWN,
FARIDABAD, HARYANA 121005
MOB: - 9811169149

PLOT.NO.27, SECTOR 24, FARIDABAD,
HARYANA 121001

DIFFERENT COUNTS PRIVATE LIMITED

WEAVERS INDIA

TA-1A, GALI NO. 1,
TUGHLAKABAD EXTENSION, TUGHLAKABAD,
NEW DELHI, DELHI 110019

G-1, SKYLARK BUILDING, 60,
NEHRU PLACE, NEW DELHI,
DELHI 110019
PH. NO. 011-26221336

ARYAN INDUSTRIES
PLOT NO. 13 S, SECTOR-59,
HSIIDC, FARIDABAD,
HARYANA-121005
MOB: - 9582383984

ZILINGO GLOBAL PVT LTD
3RD FLOOR 301 MARATHON FUTUREX,
N M JOSHI MARG BAWLA MASJID LOWER
PAREL, MUMBAI, MAHARASHTRA -400013
PH. NO. 9810099152

ACCORD CORPORATION

ANUPAM EMBROIDERY

2D/WH-24, NIT, FARIDABAD
HARYANA – 121005
MOBILE - 9811640644

PLOT N 88,
DLF INDUSTRIAL AREA, PH 1,
FARIDABAD, HARYANA-121003

ANUPAM PRINTS
PLOT NO. 72, FARIDABAD
HARYANA-121003
PH. NO. 8800783750

ATAL SINGH
B 16/9, JANTA FLAT, SEC.-71,
NOIDA, UTTAR PRADESH
PH. NO. 9810648739

BHOLA DYEING
H. NO.- 452 GALI NO.- 27 SARASWATI COLONY,
SEHATPUR,
FARIDABAD, HARYANA-121003
PH. NO. 9910765203

CLEAN INDIA ENTERPRISES
H.NO-231, ASHOKA ENCLAVE MAIN,
SEC.-35, FARIDABAD
HARYANA-121003
PH. NO. 9718253409

GARUSHI INFRA (P) LTD.
D-21 SITE-C UPSIDC INDUSTRIAL AREA,
NOIDA, G.B NAGAR-201306
EMAIL ID- GARUSHI1975@GMAIL.COM

HAIDER ENTERPRISES
FLAT NO. E-56, GROUND FLOOR,
SEC.-81, FARIDABAD, HARYANA

OM SAI PRINTS
H.NO-46 G/F GALI NO-7/3 SHAKTI VIHAR,
NEW DELHI-110044
PH. NO. 8860102398

MAATRA OVERSEAS
101-102 SINGAPURI WADI
SURAT, GUJARAT
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With Best Compliments from:

Neetee Apparel LLP
218, Udyog Vihar, Phase-1, Gurgaon, Haryana-122016 (India)
Ph. No. 0124-4294141, Email ID: info@neetee.com www.neetee.com

OSWAL PROMOTERS PVT. LTD.
Manufactures & Suppliers of :
All Kinds of Export & Mill Made Fabries

Subash Oswal
Managing Director

Agent :

Graurav Oswal
Director

AURO TEXTILE
AURO WEAVING MILL LTD.
MAHAVIR SPNNING MILLS
VARDHMAN FABRICS

930, Punjabi Lane,
Subzi Mandi,
Ghanta Ghar,
Delhi - 110007

Tel : 011-23854400 ( 3 Line)
Fax : 011-23858808
Mob : 9312144400, 9871620440
E-mail : oswaltex@gmail.com

Manufactures of
Quality Fabrics
Work Ofce
Contact Person :- K.A.Kalki
113 tex street (Agraharam) Perundurai, Erode, Pin : -638052, Tamil Nadu
Tel : 04291-224116/ 662/663
Mobile : 09842775151 Fax : 04294-220758
Email : Kevikalki@yahoo.com, kevikalki@gmail.com
Delhi Ofce
Contact Person : Mr. Dilip Krishnan
AQ-01/06, 2nd Floor BPTP Park Land, Park-81 Sector-81. Faridabad
Post Ofce : Escort Nagar 121004 Haryana
Contact No.: 9810613225
Email.: pranavmcreations@live.com
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OGTC OVER THE YEARS

38

39

2021
(Virtual)
Gudi Exports Pvt. Ltd

Genus Apparels Ltd

THEME:
ACCELERATING
COMPETITIVENESS IN
POST-COVID WORLD
CONFERNCE CONSULTANT

SESSION SPONSOR

CONFERNCE ASSOCIATE

Lady Irwin College

Fiori Creations Pvt. Ltd

ATM Exports Pvt. Ltd

Panorama Export Pvt. Ltd.
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